albwill pglell a5 - 1 gliag denls
il Jlail 1 fwlo - Jlaillg pilelll pgle puid

Jiadild aanill abiaaill =11 applanll
pl:.'l'.n.u.n.ll

i ABETH Gl Ig dyagaiill Ggadll LA & ialilng dsd)

Jlgi yugps :ailiw il piaal



duublwill Apalanll wlaal

SJlpall wagll il waagll Ajenll wagll

L_,1::|Lg.u::lj_l_llt_:]t:l_lLt:UJ_I dl._l_JTp._l,D.D.'l' "aall Juooll" ayalh ¢haai aralaillg adaigll aladeill pga

Glojil ainil anlatm il pjlai ULCLT,ﬁLIjJ‘JIg AGiLAll lailg aliliwl Jigai gini Sl
adlnill Auungnll denu aedlg alwjlon  Jl aolaiwm il



amalanll auaall ahijall

anciclagan d1pin dldgen d18.5l Gléigen QgL dlogsn

dinépll GRI julen e dangldnll dualanill il Auiljinll  pnAill
Sudl (ugaill sl Junoll ellaljla(e];T1}




The Hidden Gap Between
Strategy and Execution

EXECUTION
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green
washing

There are a few common tricks that
you can watch out for to make it easy
to spot greenwashing and dubious

sustainability claims:

\'Z:\c1¥] G REENSSONIBDIING
LANGUAGE:

Look out for words that sound good at
first but have no concrete meaning
legally, like 'farm fresh' or '‘conscious’.

IRRELEVANT CLAIMS:

Making a big noise about one tiny green
attribute on an otherwise totally
anti-green product.

instead of experts.

MISLEADING
NUMBERS AND
® PERCENTAGES

REBRANDING TO INCLUDE
‘natural’ PACKAGING

Products that change their look to apply
the veneer of sustainability, but without

actually changing anything.

MAKING THE
PRODUCT
PACKAGING
GREEN

At 1ts core,
greenwashing is all
about misdirection.

TO KNOW IF A BRAND IS FOR REAL

qz SO WHAT SHOULD WE BE LOOKING OUT FOR

Accountability

Ironically, truly sustainable brands are

transparent about how they're

affecting the environment.

Clear labeling
D Sustainable products should include

simple language labels about exactly

what's in a product.
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